
NAHRO Member Panel: 
Mission-Driven Social Media



Cuyahoga Metropolitan Housing Authority 
Presenters

Adria Chavers

Marketing & Communications Manager

P: 216.271.2636 | chaversa@cmha.net

Cortney Crockett

Director of Marketing & Communications

P: 216.271.2065 | crockettc@cmha.net



Values: Commitment, Accountability, Respect, Excellence and Safety (                       )

Mission: To create safe, quality, affordable 
housing opportunities and improve the 
quality of life for the communities we serve.

CMHA Fast Facts

One of the ten largest housing 
authorities in the country.

First Housing Authority in the United 
States. Chartered in 1933.

CMHA has 60 developments: 
10,000 units

CMHA received 12 national awards in 2020 
for its program innovation from the NAHRO

Number of Housing Choice 
Vouchers: 15,000

Total number of people 
served: 55,000

Vision: To be the leader in cultivating safe, 
sustainable and dynamic communities of 
choice where everyone can strive for success.



• Internal and External Communications

• Publications (Annual Reports, Newsletters, Flyers)

• Website

• Intranet

• Strategic Planning

• Advertising

Marketing & Communications Department 

• Branding

• Public Records Requests

• Events

• Media

• Social Media



Content

• Brand recognition 

• Connecting and engaging with your audience

• Upcoming events

• Photos/videos of past events

• Agency news/changes

• Community partner opportunities

• Publications and positive news stories

• Nationally celebrated days

• National news

• Tips (fire safety, weather related)

• Holiday closing notifications

• Advertisements

WHY?

TOPICS/THEMES
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Engage with Stakeholders on 
Digital Platforms

Facebook Followers: 5,214

Twitter Followers: 2,160

Instagram Followers: 2,075

LinkedIn Followers: 1,053

YouTube Followers: 106

Total Followers:
10,500+



Social Media Platform Differences
Facebook

• Multifaceted platform

• Builds community by connecting people online

• Post character limit: 63,206

• Capabilities: Create and join groups, share 
photos and videos with or without text, create 
events, stories, advertise

Instagram

• Visual platform

• Enables users to share images or videos

• Post character limit: 2,200 

Twitter

• Microblogging platform 

• Send and receive short posts or tweet 
including web links and hashtags

• Post character limit: 140 

• Twitter users follow other users

LinkedIn
• Professional networking platform
• Connects the world's professionals
• Showcase professional accomplishments
• Post character limit: 700

YouTube

• Store videos online and share them with others

• Videos are easy to share via other social media 
platforms and email and can be embedded into 
other websites

• Post character limit: 1,000



Increasing Your Following

1. Post regularly

2. Maintain consistent branding

3. Speak to your market

4. Use ‘Stories’

5. Use hashtags

6. Tag people, partners, places

7. Schedule in advance

8. Focus on customer service

9. Invite your personal network to follow your HA

10. Post content during high-peak times
Reference: https://sproutsocial.com/insights/best-times-to-post-on-social-media/



Thank you!


